
 

 
 

POSTER INFORMATION KIT 
 
Your poster will be displayed in the Sheraton Centre Toronto Hotel, Toronto, Ontario. Please see below for 
further information. 

Key Dates: 
• Hotel group rate deadline Extended:  October 3rd, 2023 
• End of early-bird registration:    October 3rd, 2023 
• Date to submit PDF for online gallery:   October 10th, 2023 
• AFHTO 2023 Conference:    October 25, 2023 

o Install poster:     7:00 to 7:45 AM, October 25, 2023 
o Remove poster:                  4:00 to 5:00 PM, October 25, 2023 

 

Poster Board Number and Location 
Please see below for a list of posters. Poster board numbers and floorplan will be added once finalized.  

Online Poster Gallery  
To share your initiative with as many of your peers as possible, an online gallery of posters will be made 
available to members through AFHTO’s website after the conference. To participate, please email a PDF of 
your poster to conference@afhto.ca by October 10th, 2023. 

 
Poster Display Guidelines:  

• The maximum size for posters is 46” (vertical) x 70” (horizontal) 
• Poster presenters are responsible for setting up their own poster. Posters are to be put into place on 

Wednesday, October 25, before 7:45 AM, and removed by 5:00 PM on Wednesday, October 25, 2023. 
Any posters still on the board after 5:00 PM will be disposed of by the poster board supplier.  

• Attach your poster to the board with push pins (provided) or Velcro backs (self-supplied). 
 
Registration 
AFHTO’s policy is that all who attend the AFHTO conference, including poster presenters, must register for the 
conference at the appropriate rate. Please click here to register if you haven’t already done so. 
 
Interaction with Attendees 
We encourage you to spend some time at your poster so that attendees can ask questions or discuss your 
work. Opportunities to do so have been built into the schedule and are listed below.  
 

Registration, Breakfast & Networking 7:30 a.m. – 8:45 a.m. 
Poster & Exhibit Break 11:15 a.m. – 11:45 a.m. 
Poster & Exhibit Break 3:00 p.m. – 3:30 p.m. 

 

https://www.marriott.com/en-us/hotels/yyztc-sheraton-centre-toronto-hotel/overview/
mailto:conference@afhto.ca
https://events.myconferencesuite.com/AFHTO_2023_Registration/reg/landing
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When you are away from your poster, you may wish to leave business cards and/or a post-it note indicating 
when you expect to be there. This allows delegates who find your poster interesting to ask you questions later. 

 
Tips for a Memorable Poster 
There will be about 50 posters at the conference, which means no attendee will be able to engage deeply with 
all of them. You need to have an attention-grabbing poster that will draw people in and make a big impact on 
them in a small amount of time. Thomas Erren and Philip Bourne have published a great list of ten simple rules 
for a good poster presentation; below are just a few of the highlights: 

 Determine the purpose of your poster before you start preparing it.  

“…ask yourself the following questions: What do you want the person passing by your poster to 
do? Engage in a discussion about the content? Learn enough to go off and want to try 
something for themselves? Want to collaborate? All the above, or none of the above but 
something else? Style your poster accordingly.” 

 Sell your work in ten seconds. Prepare a quick “elevator pitch” that starts with an attention-grabbing 
statement or questions and then follows up with the thesis or major finding explored in your poster. 

 Choose your title wisely. It may be the only thing attendees see before deciding whether to visit. 

 Good layout is essential:  

o Leave plenty of white space, which puts a reader at ease.  

o Guide the reader through the information using arrows, numbering, or whatever else makes 
sense for your data.  

o Never use less than 24-point font, and make sure the main points can be read at eye level, at a 
conversational distance. 

 Be concise! Remember that a (good, carefully chosen) picture (graph/ table/ diagram) is worth a 
thousand words. Use graphics that can be understood at a glance but provide more detailed 
information upon closer inspection. 

 Be friendly, personable, and responsive to readers’ questions, but allow them to read your poster at 
their own pace. Provide business cards or handouts with your contact information in case they wish to 
follow up later.  

 
 

 
 
 
 
 
 
 
 

http://journals.plos.org/ploscompbiol/article?id=10.1371/journal.pcbi.0030102
http://journals.plos.org/ploscompbiol/article?id=10.1371/journal.pcbi.0030102
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Theme 1: Using a Population-based approach to provide care to the 
community 

 Understanding and Addressing Barriers to Colon Cancer Screening in Patients with Schizophrenia and 
Schizoaffective Disorder  

 Guiding Peterborough’s Tiniest Feet Toward Their Milestones 

 Team-based care by Ontario Health Teams: Where are the priority areas? 

 An audit of Family Health Team websites: Information on palliative care services 

 Promoting Health Equity through Community-based Preventative Healthcare Initiatives 

 Elder Care Registered nurse supporting aging complexities 

 Optimizing Early Detection Lung Cancer Screening 

 Facilitating Transitions in Care and Services: Interprofessional Best Practices 

 Developing and Disseminating Clinical Guidelines for Social Isolation and Loneliness in Older Adults 

 Virtual Simulation-Based Foot Education Program for Adult Patients with Diabetes:  Lessons Learned from 
a Feasibility Trial in Ethiopia. 

 

Theme 2: Optimising teams’ capacity and creating efficiencies 
 Involving Mental Health Providers to Increasing Rates of Breast Cancer Screening  

 A Multidisciplinary Approach to Deprescribing Potentially Inappropriate Prescriptions (PIPs) – A SPIDER 
Protocol 

 Team Based Obesity Medicine | ACT (Acceptance and Commitment T ) for Metabolic Health Program 

 Implementing LEAN Techniques and Quality Improvement Tools in Primary Care: How to Optimize 
Administrative Workflows 

 Facilitators and Challenges Shaping the Experiences of Primary Care Teams’ Engagement in COVID-19 
Vaccination Distribution in Ontario, Canada: A Qualitative Study  

 A Community of Practice for Health Professional Educators: Exploring an innovative approach to 
supporting HPEs in Family Medicine at the University of Toronto (work in progress) 

 Connecting Again: Optimising and Improving Nurse-Resident Relationships in a Post-COVID World  

 Impact of implementing a patient-centered type 2 diabetes self-management virtual educational program 
with glucose sensor technology on A1C, time in range and patient satisfaction. 

 Obesity management strategy - providing evidenced based practice and addressing wait times 

 Low Income Population Focus for Cervical Cancer Screening in a FHT RN-Led Pap Clinic  

 Improving Access and the Experience for Patients Having Hip and Knee Replacement 

 Obesity Management and Post Bariatric Care:  Leveraging Continuing Professional Education to Build 
system Capacity. 

 Pharmacist-Led Penicillin Allergy Assessment and Management in Primary Care 

 The Current Landscape and Future Vision of the Role of Social Work in Primary Care Teams   
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 Health and Wellness Program(s) for the Employees – The Change Needed at the Organizational level: 
Systems Approach 

 Virtual Simulation-Based Learning Modules in Dietetics for Interprofessional Team-Based Primary Care 
Settings 

 Re-engaging Patients Living with Diabetes: A Pro-active Team Based Approach 

 

Theme 3: Organizing primary care to advance Ontario Health Teams 
 "The role of physician engagement and practice facilitation specialists in building highly effective primary 

care teams" 

 
Theme 4: Embedding mental health and home care in primary care 

 Hybrid By Force, Now By Choice:  Patient and Provider Experiences of Mental Health Services in 
Dufferin/Caledon 

 Addressing the Other Pandemic: A Multidisciplinary Approach to Mental Health  

 Improving Mental Health Outcomes of FHT patients: Applying Lessons Learned from MindBeacon's COVID 
program and Previous FHT Public-Private Partnerships 

 “Where The Client Is At”: Reflections on Social Work Practice In the Client’s Home  

 Building competency in first-line insomnia care: An interprofessional approach 

 Ontario Structured Psychotherapy Program in Brampton, Halton and Mississauga: Lowering barriers to 
evidence-based mental health care 

 

Virtual Posters  
 Patient Experience Survey Co-Design to Drive Participation, Engagement and Quality Improvement 

 The Right Information When You Need It: Knowledge Translation and The Canadian Coalition For Seniors’ 
Mental Health 
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